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6 Apple guava (Psidium guajava L.)is widely cultivated in Buy"ng- Decis"on ,nﬂuences

the Philippines and is extensively planted in small

non-contiguous areas.
6 However, it remains to be an underutilized fruit often

relegated as a backyard crop but it is among the minor

crops to have large economic potentials due to its

nutritional benefits. PERSON-SPECIFIC PSYCHOLOGICAL

PHTRC-UPLE

@A consumer-oriented approach is necessary in ) . . .
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b Evaluating factors that influence consumer fruit

preferences and purchase behavior is deemed
important in identifying consumer segments for apple Market Profile

guava.
6 Translating these findings for the recommendation of

appropriate  marketing strategies and better

positioning intended to target segments will enable

firms in the supply chain to maximize economic returns DEMOGRAPHIC GEOGRAPHIC BEHAVIORAL

at the same time ensure consumer satisfaction.
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